Ethnography is an attempt to tell a holistic (well-studied) story about a culture, subculture, or program-however, it can never tell the whole story. The ethnographer observes the culture through different lenses: Observer (from the outside looking in), as a Participant-observer (an outsider looking from within a new group/community) and a Member-observer (looking from the inside out). One can tell the story as an impression (observer), a realistic telling (personal experience of something new) or a confessional (personal habit-patterns).
Ethnography has roots in social fieldwork as well as literary criticism, biography, and journalism. Featured characteristics include:
(1) Well-studied context of the case in question:
o Explore the musical culture of punk, grunge and the impact of Nirvana on American music history. o Describe the cultural terrain of Kurt Cobain and the members of Nirvana (i.e., life in Aberdeen, Washington, circa 1970).
(2) Observable data, (What do you see, hear, feel, notice?) Listen to Nevermind LP.
(3) Formal and informal interviews (oral history techniques) of your parents, grandparents, friends, neighbors and, perhaps, people from Aberdeen, WA (4) Descriptive telling of the data (rather than quantifiable numbers) with many choices regarding the "style" of telling. o Nevermind (DGC, 1991) o Incesticide (DGC, 1992) o In Utero (DGC, 1993) o MTV Unplugged in New York (DGC, 1994) 
